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CURRENT BEHAVIORS

Intrusion in Cagangohan
Fish Sanctuary

In Buffer Zones

’ Use of Non-Hook & Line Gﬁéar
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SUMMARY & CONCLUSIONS
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Social Marketing and Barrier Removal activities
contributed to:

o Increase in Knowledge, Attitude, Interpersonal
Communication, Barrier Removal that resulted

to increase in desired Behavior Change
(Fishing outside the Core Zone and Use of Hook and Line
In Buffer Zone)

o Increase In desired behaviors (Fishing outside
the Core Zone and Use of Hook and Line in Buffer Zone)

led to reduction of threat but did not increase
v the Conservation Result due to other
threats present in the area.

o Strong Capacity and Constituency was built durit
the Campaign Phase




BA SULOD PASANAYON
SA GAVAS BINGWITON
4 Parabio City

Pricke Cammpasgn

Marketin(

The Pride Campaign through Social

I
CHANGE
local fishers’
self-awareness
and compliance
o fish sanctuary
rules and
regulations - he
comerstone of
sustainable
fishing
in Panabo Ciby

Coral Cover

-
l

"!'_'. : |
- " B |
> vw .-
NG L il

BUT it did not impro{/'ewthe Fish Stocks and
due to other threats in the area.



)= NEXT STEPS:

Sustain Panabo Pride
Campaign and Replicate
the
Pride methodologies in =
neighboring LGU- MPAs |
iIn Davao Gulf,
Mindanao,
Island, Philippines.

Rareplanet.org Panabo for Sustainable Fisl
Panabo City Pride Campaign FB page
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